


A DIGITAL & FEMINIST
LIFESTYLE BRAND

INFLLUENCING AND _
INSPIRING MODERN WOMEN

The Women's Journal is not just another lifestyle
magazine that occasionally touches on women's
issues. The online publication was born out of the
need to readdress women's rights at a time when
there have been many steps backwards for women
worldwide.

#bywomentorwomen

THE WOMEN'S JOURNAL
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Bizarre Things People Believed
About Women

Best Ouai Products

At The Women's Journal we love sharing about female owned or led businesses and their inered
many Duai procucts now available, the editorial

their recommendations of best Ouai products vou just need Lo try.

By building content around what women are
secretly searching for, The Women's Journal helps
. g . Best Ouai Products
tO Shed a mUCh ﬂeeded llght OI]. Women S lssues; Top Ouai Produets No.: Detox Shampoo
from breaking the still existing taboos on women's
mental and sexual health and safeguarding temale
solo travellers. to celebrating female-founded

brands and supporting women in business.

th January 2023

Would you believe us if we told you that
for centuries. it was believed that some
nen could grow teeth in their vaginas
that would chomp off any appendage that
dares wonder? This 1s juste one of the
many bat sh*#* crazy things society (and
men in particular) believed about women.
Here's a non-exhaustive list of the most
bizarre things people believed about

Vagina Dentata

Dating back to Greek Mythology and found in a lot of
various folklore, \ .'I}:’ill.'l Dentatais c-\.'u'||_\ as the name
sounds: a vagina lined with teeth. Talk about castration

anxiety! Often told to voung men to discourage




MARKET RESEARCH

e 68% of women use the internet seeking health
information vs. only 56% of men™

e Search kngine is first in the list of channels used for
brand research by women

e 30% of buyers research brands and products before
purchasing

e 100% increase in search for 'modern feminism' in the
last 12 months

e Google Search trends 2022 shows searches by women are
driven by heightened emotions (e.g anger at Roe V Wade)

*Sources: Eurostat. Hootsuite, Google Insights, Google Trends



PROJECTED WEBSITE ORGANIC
TRAFFIC GROWTH

By analysing the website traftic of our competitors and their growth curve in their
first 12 months post-launch and our keyword research around search volume
versus competition. we can gain an attainable estimation for our 2023 organic

tratfic growth.
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LAUNCH RATE CARD

Advertorial

Focused advertorial solely about your
brand and/or products written by our
editors in The Women's Journal tone of
voice that our audience resonates with.
You provide us with a brief and high-

resolution images and we'll do the rest.

Your Advertorial will be featured on the
homepage for 7 days and shared across
social media and newsletter(s).

Rate: $3:006-
Launch rate™: £2.500

THE WOMEN'S JOURNAL
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Our Favourite Fashion Pieces 'To Rent From i

\re vou attending a special event or simply want to treat vourself occasionally to some designer preces? Well if
an'tguite justify the priee g, we'ee heee to tell vou that elothes renting is a greatl way to ireat voursell sustain
without breaking the lumk. That's why we've seoured the Hurr website 1o bring vou our Favourite Fashion piee

CheeLout this sdleer article on Top Women Entrepreneurs Under 30

Our Favourite Fashion Pieces To Rent From Hurr
Hom It Works

*launch rate valid only from 15/01/23 to 30/04/23



[LAUNCH RATE CARD
Sponsored Gitt Guide

Sponsored Gift Guide focused solely on
your brand and products written by our
editors in The Women's Journal tone of
voice. You provide us with a briet, the
products you want to feature and high-
resolution images and we'll do the rest.

Your Sponsored Gift Guide will be featured
on the homepage for 7 days and shared

across social media and newsletter(s).

Rate: £3:500)
Launch rate™: £3.000

THE WOMEN'S JOURNAL
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Best Valentine’s Day Gifts For 2023: Valent | agss v
Day Gift Ideas For Your Partmer

Valentine's Day 2023 is just around the corner, Whether vou're looking for the best Valentine's Day
girliviend, boyfriend. fiancé, husband or wife, friends (or even yourself). we've rounded up the bes|

Best Valentin Il(ﬂl )(}Zi\ll
Day Gift Idea I rYour Partn

(i editrars il Iu.-u-.'.-..-.l.'_u,- researieh, reriens, and recommiend she best protincts, We oy receiee commiissings an puirredrses made fram o

Best Valentine’s Day Gifts For 2023
qre's s aof the best Valentine's Day gifts for her. witl a seleetion of nos cheesy Valentine's Doy gift idens o snit your pariner Lxbiree b Run "'""."' P ool e e

Crabtree & Evelyn Femme De Force Solid Perfume

--------

CRABTREE
& EVELYN

*launch rate valid only from 15/01/23 to 30/04/23



LLAUNCH RATE CARD
Guest Blog

A guest blog solely about your brand and/or
products and written by yourself. A great
opportunity to benefit from our audience.
reach and expertise if you already have
quality content on hand.

Your Guest Blog will be featured on the
homepage for 7 days and shared across
social media and newsletter(s).

Rate: £2-660
Launch rate™: £1.000

THE WOMEN'S JOURNAL
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Best IFenty Skin Products

Hh November 2022

Launched in 2020, Kihanna's Featy Skin products the: “culmination of her global experienee, hee pey
.'iLiI] are iuld her Hll'l'-nl'll.'l'ljll.’ niission Lo |.ll lnu!i HJIII,J'I.' solutions For all skin tones and skin tvpes™. Con
Jl free and IIHII;-_'; L'mi ntally friendly packaging and formulas, it's no wonder Fenty Skin prod D 3
qu LI Py ult following,
Best Skims Products
werlin and after o bael exp
e, Hil | | | racluets For all wonien. Fael | |
AP POL I hieh mak hieve o radinn, ealily | | 20th July 2022
Skin » o wil valients fron Bre f..l tto you b Y r that |\
[ by, with Gold reedlicy I vansiicle. Fiihor I Kardashi: I ll HL shape
fhss, & pica 1 el id lounges E | I |I 1hout

(‘ml:l'nrlng\mu'(-lu‘\:- al |\0||r
wdividuality whilst still showing ofly

h st assets. With | iite the |I fe |]nu'i11;1'

il l its of new products ng out every
rnml!ll. ||(-|'a“s ||]E‘ |is[ uflhv best Skims
products.

Why did Rhianna call it Fenty?
surprisingly, a lot of pesy (T
of Fenty Beauty. because it”s her surname

Best Fenty Skin Products to buy now

Best Skims Produects Nou: Seulpting Thong Bodysuit

\

Fenty Skin Hvdra Vizor Invisible Moisturizer SPF30 h::q

*launch rate valid only from 15/01/23 to 30/04/23



LAUNCH RATE CARD

Banners

We offer a range of digital banner options
with flexible pricing based on the number
of impressions required. Depending on the
chosen format, these banners will be visible
on our homepage, category pages and article

pages.

We also oftfer a 7-day tull site display

takeover with every unit taken up by your

brand (CPOA)

Billboard - £20 CPM
lL.eaderboard - £25 CPM

MPU - £20 CPM
DMPU - £23 CPM
Mobile - £25 CPM

THE WOMEN'S JOURNAL
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For the first time, more women than ever are turming 30 without ehildren, This means tut iF vou want el
andl have ambition. it can be daunting to know where vou stand. The NHS will look into your fertility only
unsuceessfully have been trving to Fall pregnam for two vears, And should vou wish to go private heforel

wregnant i
PEE
ure everything is ok, von can i spreet to fork outl hundreeds il not thousands of proumdds i tests. Heinventi

1
I . Hertility is an at home bormone and fertility testing service which lets vou test From the ¢
vour home with results in as little as 10 days Depending on the results of vour tests, vou then have the il ey * x T = e .
Follow-up with o Hertility | | | | | | How To Build Your Sustainable

Capsule Wardrobe

Violewe Kraemer

S
‘o
Tk, A
BEVERLY HILLS -y .
Wellness and Aesthetics 3
Q4 A

Fertility Statisties
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10% oft your GLO
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*launch rate valid only from 15/01/23 to 30/04/23



LAUNCH RATE CARD

Competitions

Competitions are a great complement to
advertorials or guest blogs with the added
option for brands to purchase the GDPR
compliant data for future email marketing.
Simply send us details of the competition
you wish to run as well as images and we
will handle the rest.

Your competition will be live on our
homepage for 7 days and will also be under
the "Win' tab of the website. Competitions
will be shared via social and newsletter(s).

Rate: $14-660-
L.aunch rate™: £750

Opted-in data: 80p per email

THE WOMEN'S JOURNAL
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Win A PRP Facial With Beverly Hills Wellne

= THE WOMEN'S JOURNAL, &=

Aesthetics _ | 3
benmifer Nend- Domingues } sj. L A
i "\} - -

'L"ulll.- PHP Facial ﬁkllllﬁf‘rfrf‘?:."fﬂj H}'H.I':.e.s.y g'_-h‘s.lheﬁlﬂsr London! To enter the con (TRIR NLNTAT] 1 |
helow 'nlrllf;lr.ll'lh"lilll- The winner will be seled '-1|.Ill'.|ll|-l-|||.|'|l-I|L'=I Vi :1|l'||r"|~-||||||l 0423 . T e 1 . ] 7
bel ' ' Win Nails And Cocktails For You

And Your Girls At Paint Nails

Win A PRP Facial At Beverly Hills Wellness & Aesthetics Clinic In London London

Name *

*launch rate valid only from 15/01/23 to 30/04/23



[LAUNCH RATE CARD
Editor's Pick

Our Editor's Pick section on The Women's
Journal homepage is a highly sought after
opportunity for women-owned brands to
feature one of their star products.

Your star product will be featured on the
section of the homepage with a direct link
to your site for a duration of 7 days.

Rate per product for 7 days: &6
Launch rate™: £500

The Everyday Sexism Project Bizarre Things People Believed
About Women

EDITOR'S PICK

*launch rate valid only from 15/01/23 to 30/04/23



LLAUNCH RATE CARD
LLaunch Party Goody Bags & Press Wall

The Women's Journal launch party in March 2023 will be
a great opportunity to get your brand and products
noticed by an audience of highly influential women:
female founders, influencers, and celebrities.

Each guest will receive a branded tote bag filled with
ooodies. special offers and vouchers from exclusive brands
handpicked by our editorial team.

THE WOMEN'S
JOURNAL

Your brand’s logo can also be featured on our press wall
where photos of celebrities and influencers will be taken.
Getting your brand featured in the likes of The Daily Mail

Online etc (would usually charge £10k per feature) e,

- #bywomenforwomen

Rate per flyer or product: £5 (x150 bags)
Rate for logo inclusion on Press Wall: £3.000




LLAUNCH RATE CARD
Bespoke Partnership

Whether you're looking for a full website
sponsorship or looking to create an event in
partnership with The Women's Journal. we
have a variety of options available to
brands upon application.

£POA




BRANDS ALREADY

WORKING WITH US
N HARVEY ‘BYE\'I*]RL\'lllLlfS The!,l .
B e MEE S N | C H O L S Wellness and Aesthetics 5ﬁ;9ﬂ;§3§/ﬂﬂ|c
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VICTORGGARTH ~ TRACIE GILES




CONTACT US

For all advertising. partnership and editorial requests or queries, please contact:

Jennifer Read-Dominguez Violette Kraemer
Co-Founder & Digital Co-Founder & Marketing
Editorial Director Director
jennifer.read-dominguez@thewomensjournal.co.uk violette.kraemer@thewomensjournal.co.uk

(+44) 788 1346 073 (+44) 749 7826 608
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